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http://houseofbeats.com
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Unique by its local
approach, united by an
authentic and holistic
lifestyle, House of Beats
draws on the local
fashion, music, pop &
streetart and cultural
scene. House of Beats

is an innovative lifestyle
brand with a profitable,

flexible and unique
concept. It is based our
three brand pillars
music, fashion and arts.




House of Beats combines
high quality products and
service with a lifestyle
attitude and an elevated
brand experience.

With its core values connect
— energetic — optimistic -
courageous House of Beats
stands for an upscale
environment and urban flair
inspiring young guests from
all over the world as well as
locals to share experiences
and to meet friends in a
vibrant atmosphere.
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Heritage

Digital
Progressive

Unique

Stable

Understated

Modern

Conservervative
Personal

Standardised

Trendy

Bold | Confident



Music is a common thread running through
the look and feel of the House of Beats
brand - urban, positively surprising,
welcoming, offering an upscale environment
as well as a vibrant atmosphere while
encouraging guests to share experiences
and spaces with foreigners and friends
equally. Approaching a young, open-minded,
curious, creative, and culturally interested
target group that likes to travel and enjoys
small adventures. House of Beats Hotels
invite guests from all over the world to dive
into the real life and to find what the local
community has to share.

The stage for the joy of life.



FACTS & FIGURES

9 Vibranturban issations Coming soon in CONNECTED | ENERGETIC | OPTIMISTIC | COURAGEOUS
City and Beach hotspot cities like:
* .
nll= Doggicoglﬁwestyle M | |C| N Number of rooms 100+
Loato o PO riS Room size 22 sgm

Lease or Management

M a d rl d Gross area per room 35 sgm
H am bu rg FF&E cost per key EUR 21k

Outstanding
food experience

Pop & streetart

Be rl N Conference space Mul’;ifunctionol concept & Coworking,
subject to market
Prague

Fashion catwalk

Restaurants and bars 1 outlet (THE BEAST), Rooftopbar

Live acts on stage

Social Media

Community

MORE INFORMATION Wellbeing/relaxercise 200+ sgm

Our sustainability concept is based on a permanent optimisation
@ and improvement in all areas, selected partnerships with certified

House of Beats ) i
SUSTAINABLE & FAIR partners and resource-saving action.

Contact: Business Development
Lyoner Straf3e 25 | 60528 Frankfurt am Main, Germany

T +49 69 66564-251
E businessdevelopment@deutschehospitality.com



mailto:businessdevelopment%40deutschehospitality.com%20?subject=
http://www.houseofbeats.com
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STEIGENBERGER HOTELS HOTELS & RESORTS HOUSE OF BEATS inthe city by DEUTSCHE HOSPITALITY HOTELS

ICONS



http://houseofbeats.com
https://www.zleep.com/en/
https://www.deutschehospitality.com/
https://www.deutschehospitality.com/brands/steigenberger-icons
https://www.intercityhotel.com/en
https://www.jaz-hotel.com/en
https://www.steigenberger.com/en
www.houseofbeats.com
https://www.maxxhotel.com/en

